Young Westminster Foundation/ Young Hammersmith and Fulham Foundation
Marketing and Communications Manager
£29k per annum, Full Time across 2 charities (0.4 FTE at YWF and 0.6 at YHFF)
This is an exciting opportunity for an experienced professional to join the recently formed foundations as a Marketing and Communications Manager. A varied role, you will be helping create an innovative new organisation and make a real difference to young people’s lives. 
We are place based charities who lead the children and young people sector in our boroughs. We support and grow opportunities for young people through our network of local member organisations. We encourage networks, leverage funds and locate spaces for our members to deliver services. Our members identify needs for capacity building support. We work with a diverse range of partners across different sectors to affect positive change for young people locally. 
Membership organisations, the Marketing and Communications Manager will help communicate to our membership base and wider stakeholders.  You will have excellent up-to-date knowledge and capability of developing and implementing communications, digital and social media strategies.  You will also have a good understanding of the corporate world and insight into developing strong partnerships between the charities and local corporate partners which can leverage investment. 
We are seeking a passionate and creative individual who can work flexibly across two distinct but partner charities. 
[bookmark: _GoBack]Interested? Please send a CV and cover letter to Phil Barron:  phil@ywfoundation.com by Tuesday 12th June
www.yhff.org.uk 
www.ywfoundation.com 



Marketing and Communications Manager, Job Description
YOU! What will you need to do?
There key areas that you will be leading on:
· Develop Communications strategy
· Digital communications
· Event management 
You will also be working closely with the CEO to develop and implement a corporate engagement strategy.  
Responsibilities
More specifically, the formal responsibilities of the role will include:
1. Develop and implement a communications strategy. 

2. Lead on event management for the teams – including fundraising events and supporting the Development Manager on membership events – sourcing venues, organising entertainment and catering. 

3. Update the charity websites and social media channels on a weekly basis, identify opportunities for showcasing activities online.

4. Support the Development Manager with crowdfunding campaigns.  

5. Production of regular case studies of partners and members.

6. Manage regular e-bulletins, sourcing content and writing copy.

7. Research and development into local business communities and leads to inform the corporate engagement strategy

8. Supervise volunteers and interns to support marketing and events. 

9. Support the CEO and Development Manager in making direct approaches to corporates investors, develop and deliver tailored corporate fundraising proposals and presentations.

10. Preparation of high quality marketing materials to support fundraising, liaising with corporate partners and agencies.

11. Taking photography at events.

12. Organisation of marketing and communications working groups involving volunteers, partners and trustees. 

13. Support the teams to maintain the SalesForce CRM system and other systems that are introduced. 

14. Coordinate the young ambassador programmes. 

YOU! What kind of person are we looking for?
Communications – you will need to demonstrate examples of excellent written skills, good administration generally and also be hot on social media!
Technology – you will be ahead of the curve with presentation software and other technological solutions. 
Interpersonal skills – good interpersonal skills and experience of working with diverse range of complex partnerships, consortia and/ or membership arrangements are key.  
Project/ event management – you have experience of managing projects and events from inception to evaluation and working under your own steam. 
Creativity – you will be full of ideas, thinking outside of the box and can contribute your creative thinking into the successful development of the YWF.
Mucking in – working in a small team with tight resources you will not be shy about helping out with getting things done but in return you will get flexible working arrangements, fun and independence. 
The cause – you will be passionate about our vision to support children and young people, be aware of the issues and experience of working in the sector is a bonus!


